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TECHNOLOGY BECOMES INVISIBLE

UBIQUITOUS










They are the first generation of children who

understand what the future i1s made of:
SYNTHETIC IS THE NEW DIGITAL

Synthetic

Inventing the future business
for the economy of tomorrow

Digital

Innovating within the
current business

New values,§ new technology, new generations

Value

Old values, old technology, old gienerations
i =

Time



ECONOMY OF TOMORROW

ONLINE
EXCHANGES
CONTENT
NY Times
INFORMATION HuffPost WME:.?CE
ECONOMY Quora ;
eBid
5PN Rakuten
DIRECTORY  Project Gutenberg Fbay
Craigslist
SEARCH Yelp
o JOBBOARD o1 iNE COMMUNITY
Gopgle Monster Classmates
e Car:er:::;edlder Mumsnet
ui :
SEARCH ENGINE (|00 Couchsurfing
+ DIRECTORY wikiHow
Yahoo Nextdoor

PLATFORM
ECONOMY
PRODUCT
PLATFORM
Amazon
RETAIL A"E?;ba
Walmart Shopify
s 12 Thread!
Kohls eagiess
BestBuy
M&CY 3 GAMING
PLATFORM
Nintendo
SOCIAL MEDIA Psd
Facebook Xbox
Twitter
Linkedin CLOUD / loT
Instagram PLATFORM
Pinterest AWS
Azure
Thingworx

PURPOSE
cconomy  PUBLIC VALUE

PLATFORM
m
CURRENCY
PLATFORM  comMON GOOD /
SERVICE Coinbase COOP PLATFORM
PLATFORM Bitbuy Fairbnb
Uber Kraken Abilitymade
Zoom Libra Stocksy
OpenDoor Agproexchange
Airbnb INTERNET OF Bhive.coop
Healthcare.org AGREEMENTS  francebarter.coop
Mattereum Myceliaformusic
ENTERTAINMENT Ecosia
PLATFORM  COLLABORATION
YouTube PLATFORMS
Netflox Kickstarter
Disney Slack
Spotify Basecamp
Splice
SOCIAL BUYING
PLATFORMS  MANUFACTURER
Groupon PLATFORM
LivingSocial Banggood
Pingduoduo Aliexpress
Sammydress

TRUST



—~THE ECONOMY OF TOMORROW

FINANGIALLY %
FEASIBLE










A GROWING MOVEMENT OF 'FLIGHT SHAMING
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2001 2002
iy Rising ' “Fall of the
- _Influence of ! Celebrity
. NGO's . CEO
e *rmmmmxn
- 2010 2011
FE :
E, Trust is Now. ; - Rise of
~-3 -anvEssential’  Authority
vy Line off Figures

4% Business
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2003

Earned
Media More
Credible

Than
Advertising
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2012

Fall of
Government
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2004
usS

Companies

in Europe

Suffer Trust

Discount
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2013

Crisis of
Leadership

2005

Trust Shifts

From

Authorities to

Peers
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2014

Business to
| ead the
Debate for

2006

"A Person
Like Me" :
t ‘Emerges as 4
g Credible :
i Spokesperson

Beme i, !
? 15;
' 2015 f
" Trust is

Essential to. ..

Innovation E

2007

Business |
More Trusted :
Than
Government
and Media

°
L)

Growing
Inequality of
Trust

2008

Young
Influencers
Have More
Trust in
Business

2009

Business

Must Partner
w.Government
to Regain

. Trust

2018 25

The Battle for .

|
Truth i  ;
&
e
i
b
30
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LOOKING FOR LEADERSHIP FROM MY EMPLOYER

1%

of employees agree
It’s critically important for my CEO
to respond to challenging times

- Industry issues
- Political events
- National crisis

- Employee-driven issues



— FORTUNE

e 11D e fOrSharehOId ers.

America’s CEOs Seek a New Purpose for the Corporation o o @ @

America’s CEOs Seek a
New Purpose for the
Corporation

For more than two decades, the influential Business Roundtable has explicitly put shareholders first.
In an atmosphere of widening economic inequality and deepening distrust of business, the powerful
group has redefined its mission.

By Alan Murray
August 19, 2019
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For Milton Friedman, it was simple. “There is one and only one social responsibility s -

of business,” the Nobel economist wrote in 1970: to “engage in activities designed to
increase its profits.” Companies must obey the law. But beyond that, their job is to
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FASHIONISTAS DIGIRATI

CONSERVATIVES

DIGITAL CAPABILITY

TRANSFORMATION CAPACITY

DIDIER BONNE I‘ e M AT ‘ 0 “




BEYOND DIGITAL: BUILD THE SYNTHETIC ORGANISATION

FASHIONISTAS DIGIRATI

CONSERVATIVES

DIGITAL CAPABILITY

TRANSFORMATION CAPACITY




Utopian
dreams
of a better

society

Transformation
Capacity
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AGCELERATED CHANGE IS THE ONLY BONSTANT
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THE WURLD WILL NEVER BE SLOWER THAN IT IS RIGHT NOW
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INNUVATE AT THE SPEED OF TEGHNULOGY CHANGE

ha MM :E & | =R

PUST HIERARCHY + POST- REALITY + POST MATERIALISTIC PUST TECHNULUGY

:'; THE FUTURE IS SYNTHETIC NUT DIGITAL/ ANALUG
HOW WUKE ARE YOU? |

BUILD THE SYNTHETIC ORGANISATION
A B BN Nz oA e




DREAMING
OF UTOPIA



